3203

B.Com. (Part-lll) Examination-2017

Paper-Third
(Marketing Management)

Time : Three Hours
Maximum Marks : 50
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Note : Attempt questions from all sections.
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SECTION - A
g - A
(Short-answer Type Questions)
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Note . Attemp! any Ten questons. Each question
carries 2 marks. 2x10=20
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Explain the imporance of marketing for
sociaty.
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What is meant by customer satisfaction?
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Explain the main difference between marketing

management and sales management.
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Explain the varous elements of a marksting
plan.
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S. Write a note on bases of markets
segmentation.
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6. Explain the characteristics of Indian consumer

buying behaviour.
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7. Explain the product concept.
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8. Discuss the importance of new product
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10.
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development.
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What is ‘Fighting Brand™?
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Describe in brief any two price determination
factors. http://www.upadda.com
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What are the main functions of Channels of
distnbution?:
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12. Describe the functions of wholesaler
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13. Explain the diflerence between markelng

research and market research.
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14. What are the major methods of motivating

salesman? http://www.upadda.com
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15. Discuss tha objectives of advertisement.
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SECTION - B
grs - §q
(Long Answer type questions)
(€rd swira g
Note : Attempt any Two questions. Each question
carries 15 marks. 2x15=30
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Mention the importance of stock exchange in

the modern industrial organisation. What steps

have been taken to control stock exchanges in
India? http://www.upadda.com
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4. Wha
2. Give the modern definition of marketing t do you mean by Product development?
Explai
and examine the various functions of Plain its main principles and advantages.
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3. What do you understand by the modern

concept of marketing managemenl? State 1
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importance in the Indian Economy.
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